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PEAKS TO POINTS FESTIVAL 2016 

16 - 31 July 2016 

FOREWORD 

The fifth Peaks to Points Festival was bigger and better than before. Over its 16 days some 3600 people enjoyed a 

mix of 45 activities and events at 37 locations on the southside of the Brisbane River.   

The Festival was initially conceived as the Oxley Creek Water Festival. In 2007 it was extended across the southside of 

the Brisbane River and the Peaks to Points Festival was born. The name celebrates the corridor of natural areas from 

Flinders Peak in the west, the source of Oxley Creek, to all the points on Moreton Bay south of the Brisbane River 

mouth - Point Halloran, Wellington Point and Victoria Point to name but a few. 

This year’s Festival followed the same approach as the inaugural Festival. It highlighted the issues facing the creek 

catchments in the area – Oxley Creek, Bulimba Creek, Norman Creek, Wolston/Centenary, Bayside and creeks in the 

Ipswich area – through showcasing the activities of the environmental and community groups working to improve 

our creeks and natural areas. through the Festival Family Day, workshops, walks, plantings, forums, nature 

journaling. The tours to the Oxley Sewage Treatment Plant and the Rochedale Landfill showcased key industries and 

demonstrated the highly technical processes involved in managing our wastes and protecting our environment.  

There was excellent attendance at many of the events, with some activities such as the native bee workshop and the 

bus tour to the Greenbank Military Training Area fully-subscribed. The Festival reached a wide audience spread 

across a large geographic area. Most activities were intentionally small scale and intimate so that people could easily 

talk to the group members about the area and group activities. 

The ongoing support of so many environmental and community groups, government organisations and industry 

sponsors and supporters has ensured that the Festival is a fixture in the South East Queensland environmental events 

calendar.   

Brisbane City Council was again the major supporter. This year the Festival was also sponsored by Ipswich City 

Council, Brisbane MarketPlace, Lend Lease, Bmag, Channel 7 and 4 ZZZ. The Festival Family Day was presented by 

Brisbane MarketPlace. 

The Festival was organised by the Oxley Creek Catchment Association with the support of Team Lacey Consultancy 

and Rachel Grant PR. 

I thank you all for your continued support for the work of the many environment and catchment groups in South East 

Queensland and encourage you to continue the journey with us to improve our environment – from Peaks to Points. 

 

Lynn Whitfield 

Chair Peaks to Points Festival  
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1.  INTRODUCTION 

The Peaks to Points Festival is a biennial, regional, 

environmental festival that raises awareness of the 

Flinders-Greenbank-Karawatha natural areas corridor 

and showcases and celebrates the connection between 

businesses, governments and communities and the 

natural environment on the southside of Brisbane and 

the activities of local groups to improve their 

environment. 

The Festival was held over two weeks from 16 - 31 July 

2016 with the Festival Family Day held at the Oxley 

Creek Common on 31 July, thereby closing the Festival. 

45 events were held at 37 locations over the 16 days 

attracting 3600 people. Events included tree plantings, 

bushwalks, history walks, birdwatching,  platypus 

spotting, seagrass monitoring, workshops and talks 

addressing native bee-keeping, sub-tropical gardening, 

composting, and pond gardening, forums addressing 

issues associated with plastics, invasive species, 

Moreton Bay, and environmental activism, and the 

ever-popular bus tours to Greenbank Military Training 

area and the Oxley Sewage Treatment Plant. This year 

there was also a tour of the Rochedale Landfill. 

This report describes the events and activities that 

took place during the Peaks to Points Festival. 

A copy of the Festival Program is provided in 

Attachment 1. 

2. FAMILY DAY 

The Peaks to Points Festival was officially closed on 31 

July at the Festival Family Day. Shannon Ruska, 

representing the Nunukal Jagera people provided the 

Welcome to Country. The Brisbane Lord Mayor 

Graham Quirk, spoke, as did Lynn Whitfield, President 

Oxley Creek Catchment Association, and Chair Peaks to 

Points Festival.  

The Festival crowd was entertained on the main stage 

by a variety of entertainment, some with participation 

from the crowd including: 

 Diddly Squat 

 Bazil Grumble children’s show 

 Bollywood Dhamaka Dancers 

 Recycling Olympics 

 Corinda State High School Dance Program 

 Corinda State High School Music Program 

The Bollywood dancers also involved the Festival 

attendees in a dance workshop; Bazil Grumble kept the 

children enthralled with their antics local group Diddly 

Squat played well-known blues rock music, Jocelyn 

Clarkson from the Oxley Creek Environment Group had 

the kids running and learning in the Recycling Olympics 

and Shoop the Sugar Glider also provided an 

educational experience. 

 

Children’s entertainment included: 

 Face Painting 

 Making Bush Baby toys and birds using twigs, leaves, 

straw and yarn 

 Card making using leaves 

 Making a woven bird’s nest/ basket using rope, sisal 

and cane.  

 Water testing 

 Jumping Monster truck 

 Queensland Museum artefacts display 

All the displays from environment, history, and 

community groups generated considerable interest 

amongst Festival patrons.  

Displays were presented by:  

 Australian Electric Vehicle Association 

 Australian Marine Conservation Society 

 Birds Injured Rehabilitated and Orphaned 

 Bob the Bee Man (native stingless bees) 

 Brisbane MarketPlace 

 Bugs Ed 

 Corinda State High School Agricultural Program 

 Expressive Bikes 

 Friends of Oxley Creek Common 

 Graceville Community Garden 
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 Little Green Thumbs 

 Martial Arts 

 Orangutans project 

 Oxley Creek Catchment Association 

 Oxley Men’s Shed 

 Queensland Frogs 

 Queensland Urban Utilities 

 Reptile Rehabilitation Qld 

 RSPCA 

 Sherwood Girl Guides 

 Spurtopia 

 Sustainable Population Australia 

 The Greens 

 Viridian Energy 

Delicious foods and drinks were provided by: 

 Pamphlett Sea Scouts – sausage sizzle 

 Phunky Dory seafood 

 Gluten Off coffee and food 

 

3. ACTIVITIES AND EVENTS 

The Festival program offered a wide range of activities 

that explored the natural environment from Ipswich to 

Moreton Bay.   

Activities and events were hosted by local 

governments and by environmental and community 

groups across the area including:  

 Birds Queensland 

 Benarrawa Park Bushcare Group 

 Bethania Street Community Garden 

 Black Swamp Bushcare Group 

 Bremer River Fund 

 Brisbane Airport Corporation 

 Brisbane City Council 

 Bulimba Creek Catchment Coordinating Committee 

 Butterfly and Other Invertebrates Club 

 Carindale Library 

 Cliveden Avenue Recreation Reserve Bushcare 

Group 

 Cornerstone Living Community Garden 

 Department of Defence 

 Friends of Pooh Corner 

 Griffith University 

 Habitat Brisbane 

 Ipswich Creek Catchment Group 

 Ipswich City Council 

 Karawatha Forest Protection Society 

 Logan City Council 

 Mount Gravatt Environment Group 

 Norman Creek Catchment Coordinating Committee 

 Oxley Creek Catchment Association  

 Oxley Golf Complex 

 Pennywort Creek Bushcare Group 

 Queensland Urban Utilities 

 Redlands Indigiscapes Centre 

 SEQ Catchments 

 St John’s Oxley Community Men’s Shed 

 Strickland Terrace Park Bushcare Group 

 Sugarbag Bees 

 Sunnybank Hills Library 

 The Platypus Watch Network 

 Whites Hill – Pine Mountain Community Group 

 Wolston and Centenary Catchments 

 Wildlife Preservation Society of Queensland 

 Wildlife Queensland Coastal Citizen Science  

Platypus spotting – 16 and 17 July 

The Wildlife Preservation Society of Queensland 

organised 13 hardy volunteers to brave the cold of a 

winter’s morning at dawn to look for platypus at a 

number of sites along Oxley Creek at Greenwood Lakes 

Unfortunately, no -one spotted a platypus, although this 

does not mean there aren’t any as they are notoriously 

hard to spot. However, participants did see a Brahminy 

kite hunting for fish in the waterway and also collected 

7kg of rubbish from the creek and surrounding riparian 

bush. 
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Restoration of Pennywort Creek – 16 July 

Agronomist Trevor Armstrong took five visitors on a 

tour of Pennywort Creek to view the uncleared, weedy 

tributary and eroded banks to the restored habitats 

viewing native Shield Pennywort, and the endangered 

Angle-stemmed Myrtle. They also planted almost 80 

wetland plants and two fig trees and then continued 

discussions over morning tea.  

 

Flinders Peak walk – 16 July 

Eleven people joined members of the Ipswich Creek 

Catchment Group on a short walk on Flinders Peak 

followed by a tree planting. 

 

Acacia Ridge History Walk – 16 July 

Five people joined local historian Beryl Roberts on a 

gentle walk around Acacia Ridge to view the many 

places of historical significance remaining in this area 

which was established after WWII to house returning 

servicemen and their families. 

 

Marine environment talk and walk– 16 July 

Fifty people attended a morning seminar to hear 

speakers on the subject of Quolls, Platypus, Gliders, 

Seagrasses, citizen science and the world heritage 

values of Moreton Bay. Despite a showery afternoon, 

45 people continued to Wellington Point to take a 

guided walk to King Island. 

 

The event was also attended by representatives of 

Vision Australia due to the initiative of Michael Lusis to 

prepare information in braille for vision-impaired 

people. 

Nature Journaling workshop – 16 July 

Eleven people attended a workshop led by Paula Peeters 

into the art of nature journaling at the B4C Sustainability 

Centre. Participants learned about different art 

mediums to use, were shown examples of nature 

journaling, explored the immediate surroundings they 

were in and undertook a number of exercises to explore 

nature and creativity. They also learned about some of 

the flora and fauna in the gardens before relaxing over a 

delicious morning tea. 

Walking with Life – Blunder Creek – 17 July 

Twenty people including four children explored a small 

patch of remnant bushland along Blunder Creek at 

Durack. With no marked paths the group threaded its 

way between the trees and other vegetation. The site is 

part of a remnant wetland system that is relatively 

undisturbed with an assortment of algae, lichens, small 

herbs, sedges, grasses and diverse other species but 

with some invasive weeds starting to take hold along the 

creek edge.  
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Community Garden launch – 17 July 

35 people attended the launch of this new community 

garden provided by the Consolidated Properties 

Group, developers of the Cornerstone Living 

development, with ten signing up for their own 

garden plot. Local MP Peter Russo provided a sausage 

sizzle which was enjoyed by all. 

 

Restoration sites walk – 18 July 

OCCA’s Phil Gunasekara and Chris Jensen and Carole 

Bristow guided a group of 30 people keen to find out 

about the flora of Pennywort Creek, Oxley Creek and 

Cliveden Avenue Recreation Reserve. The group 

viewed the endangered Angle-stemmed Myrtle (Gossia 

gonoclada) and discussed the work undertaken by 

OCCA and the Bushcare groups to restore the areas. As 

well as flora people were treated to sights of King 

Parrots and a Pacific Bazza. 

 

Go behind the wire at Greenbank – 18 July 

24 people joined the Oxley Creek Catchment 

Association on a tour of the Greenbank Military 

Training Area, generally off-limits to the public. They 

were told about the history and environment of the 

area and were shown the remaining huts used to house 

troops during WW2. The tour stopped at the Oxley 

Creek road crossing to view the remnants of the bridge 

destroyed during the 2002 flood and the high creek 

banks resulting from ongoing erosion of the dispersive 

sandy soils.   

Pooh Corner bird walk – 19 July 

Birds Queensland led 10 people on a walk around Pooh 

Corner to view the local avifauna. 

Sewage treatment plant tour – 20 July 

15 people toured the Oxley Creek Sewage Treatment 

Plant and learnt about the process and technical 

intricacies of managing our effluent. 

Toohey Forest walk – 20 July 

Beryl Roberts led 20 people on a pleasant 5km walk 

through Toohey Forest, where she kept provided an 

entertaining overview of the area’s history and 

environmental features. 

Oxley Creek Common bird walk – 23 July 

11 people took advantage of the warm weather and 

joined Rae Clark of Birds Queensland on a walk through 

the varied landscapes of the Oxley Creek Common. 

Nearly 50 species of the over 200 bird species recorded 

on the Common were sighted. Birders and non-birders 

alike by a group of 8-10 Golden-headed Cisticolas lined 

up along a fence as well as active Fairy Wrens. 

Lantana weeding at Mount Gravatt – 23 July 

The Griffith Mates Bushcare Group and the Fox Gully 

Bushcare Group hosted a guided walk from Griffith Mt 

Gravatt Campus to Fox Gully Bushcare site where 

members and 18 volunteers worked on clearing 

Creeping Lantana from the site. 
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Spring Mountain walk – 23 July 

33 people enjoyed a 7km guided walk in Spring 

Mountain Forest Park organised by Logan City Council. 

They took in the spectacular views and learnt about 

the plants, animals and history of the Park. 

 

Nature journaling workshop – 23 July 

Paula Peters led 9 people through the Minnippi 

Parklands where they learned about different art 

mediums to use, were shown examples of nature 

journaling, explored the parklands and undertook a 

number of exercises to explore nature and creativity. 

Picnic in the park – 23 July 

About 25 people of all ages enjoyed an afternoon of 

fun, games and kite-flying and afternoon tea provided 

by the Oxley Creek Environment Group. 

 

Karawatha Forest walk – 23 July 

65 people, including a number of scouts joined 6 

members of the Karawatha Forest Protection Society 

on a variety of walks through the forest to view the 

flora and the bird and butterfly life. 

 

 

Oxley Men’s Shed– 23 July 

Federal and State MP’s and local MPs and Councillors 

joined Shed President John Brown and over 100 people 

at the open day to celebrate the shed’s 5
th

 anniversary. 

Oxley State School music students provided 

entertainment and the shed and church members sold 

their handicrafts and produce 

  

OCCA’s 20th Anniversary Celebration – 23 July 

OCCA celebrated with 

a function at the 

EcoCentre, Griffith 

University, where we 

were joined by 50 of 

our members and 

supporters including 

State members and 

local Councillors. 

After a delicious meal 

and some generous 

speeches by Minister 

Mark Bailey, and 

Councillors Steve 
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Griffiths and David McLachlan, Lynn Whitfield 

(President) and Anne Clark (Executive Officer) cut the 

celebratory cake. 

Whites Hill walk - 24 July 

Heather Barnes of the Whites Hill - Pine Mountain 

Community Group led 25 people on a bushwalk to the 

Whites Hill summit. Along the way Heather pointed 

out native trees and plants, discussed the history of 

the reserve, the work of the Bushcare group and 

problems with damage from mountain bikes. 

Participants were then treated to Heather’s legendary 

morning tea. 

 

Tree planting at Wishart – 24 July 

To celebrate National Tree Day the Wishart Outlook 

Bushcare Group hosted a community tree planting at 

Maisie Dixon Park. 40 volunteers planted 380 plants as 

part of the riparian restoration plan for this stretch of 

Bulimba Creek and were then treated to lunch. 

 

Brassall Tree Planting – 24 July 

Ipswich City Council hosted a tree planting at Gregory 

Street Reserve, Brassall to celebrate National Tree Day. 

About 30 people including many families, turned up to 

help plant up an area of the riparian zone along Ironpot 

Creek. Participants enjoyed the planting, learned some 

information about the creek and were rewarded with 

coffee and light refreshments.  

Composting Workshop – 24 July 

Bethania Street Community Garden hosted a Brisbane 

City Council composting workshop where Waste 

Education Officer Clytie Binder introduced 27 people to 

the benefits of composting and worm farming. Clytie 

discussed various composting methods, what can and 

can’t be used to make compost and how to overcome 

any problems. She also talked about the Bokashi 

method of indoor composting. Participants were given a 

container to take home as part of a BCC research project 

on how much organic waste is generated from a 

household and could be diverted from landfill. 

Participants then enjoyed a delicious morning tea. 

Sub-tropical gardening – 24 July 

75 keen gardeners attended a workshop at Carindale 

Library where Paul Plant, editor of Subtropical 

Gardening magazine talked about selecting the best 

flowering plants to suit Brisbane’s local soil and climate. 

Pooh Corner Walk and Talk – 24 July 

22 people joined Nikki Parker and Simon Birrell on a 

walk around Pooh Corner to view the resident kangaroo 

population. Simon talked about the history of the area 

including its use as an army base in WWII and pointed 

out a number of old structures. Nikki then talked about 

the history of Pooh Corner and how community 

campaigning saved this precious area. 

White Rock Walk – 26 July 

 

12 people joined local environmentalist Ed Parker from 

Wolston and Centenary Catchments on a 4km walk in 

the White Rock Conservation Park. They were stunned 
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at the scenery in an area that is close to urban areas 

but unknown to most until this event. Participants 

appreciated Ed’s wide-ranging knowledge of the 

geography, fauna, flora and natural values of the area. 

Rochedale Landfill Tour – 27 July 

Oxley Creek Catchment Association took 18 people on 

a bus tour of the Rochedale landfill where they learnt 

about the construction, daily management, and 

rehabilitation of the landfill cells and the extraction of 

gas which is used to generate electricity. 

Invasive species talk – 27 July 

Twenty people attended a talk hosted by the Bulimba 

Creek Catchment Coordinating Committee on the 

threats posed by invasive species to biodiversity, in 

particular the Common Myna bird due to its territorial 

behaviour and nest cavity competition. 

Hardings Paddock Bird Walk – 28 July 

Hardings Paddock at Purga near Ipswich was the 

venue for an early morning birdwatching walk hosted 

by Birds Queensland. 10 people enjoyed the varied 

birdlife in this delightful and little-known area and the 

avian expertise of Margaret Cameron. 

Plastics Forum – 28 July 

About 100 people attended the forum at the Griffith 

University EcoCentre to hear about the impacts and the 

latest research and legislative approaches to the 

management of plastics. Toby Hutcheon talked about 

the proposed container deposit legislation. Prof Chris 

Frid gave an overview of the use of plastics and their 

impacts on marine life. 

OCCA’s Catchment Centre BBQ – 29 July 

About 25 people joined OCCA to celebrate 20 years of 

environmental care with an informal BBQ at the Catchment 

Centre.  

Bee-keeping Workshop – 29 July 

Thirty six people attended this booked-out workshop 

by entomologist Dr Tim Heard which covered a wide 

range of topics relating to native stingless bees, and 

included practical sessions in which Tim demonstrated 

how to split a hive. Tim has been rescuing threatened 

hives of native stingless bees for almost 30 years, and 

has perfected the art of propagating these hives.  

 

Wellington Point – King Island walk – 30 July 

Michael Lusis led 12 people on this walk across 

Moreton Bay at low tide on a glorious winter day. 

This was a repeat of the walk on 16 July which was 

held in wet and windy conditions.  

Black Swamp weeding day – 30 July 

Five people helped to remove the invasive Singapore 

Daisy from this site at Cleveland. 

Pond garden workshop – 30 July 

Brisbane nurseryman and author Noel Burdette was 

joined at Sunnybank Hills Library by 35 people, all keen 

to learn about the intricacies of pond gardening. Noel 

talked about the options for construction and care of a 

pond garden, types of plants suitable for different water 

depths, species of fish and why they are important, and 

surrounding conditions such as trees and shading. 

Norman Creek Family Fun Day – 30 July 

Norman Creek Catchment Coordinating Committee 

celebrated 20 years by hosting a Family Day at its centre 

at Greenslopes. Uncle Bob Anderson gave the welcome 

to country, N4C’s founder Damien Madden provided a 

brief history of the organisation and cut a celebratory 

cake. Over 250 people were entertained by a ukulele 

band, and enjoyed food and market stalls. 
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Benarrawa Park Planting – 30 July 

Eight people helped plant out a new area on the banks 

of the creek under the expert guidance of Benarrawa 

Park Bushcare Group leader Noel Standfast, resulting in 

2 new volunteers for the group. 

 

Greenwood Lakes Bird Walk – 31 July 

10 people joined Peter May, Logan City Council 

Environment Officer on a bird watching walk around 

the old sand mining area that is now the picturesque 

Greenwood Lakes. 

Greenwood Lakes Tree Planting – 31 July 

As part of Planet Ark’s National Tree Day, 60 people 

joined Logan City Council’s Natural Areas Supervisor 

Peter May to plant native species in areas around 

Greenwood Lakes. 

Plant a tree by the sea – 31 July 

45 people joined the Bulimba Creek Catchment 

Coordinating Committee to celebrate National Tree 

Day by planting 460 native plants at Constellation 

Parkway, Wynnum. The event forged a new connection 

between B4C and volunteers from Boeing who are 

keen to participate in future events. 

 

Mount Gravatt Reserve planting – 31 July 

Michael Fox was joined by 115 volunteers from Griffith 

Mates Bushcare Team, Ahmadiyya Muslim Association, 

Alpha Omega Phi and Viridian Energy at Mount Gravatt 

Outlook Reserve to celebrate National Tree Day. 

Together they planted over 560 plants including 

creepers, grasses, shrubs and trees. As well as planting, 

they also helped to clear a large area of lantana and 

weeds, using the weeds to form swales to retain water 

on the slope. All that hard work culminated in a delicious 

morning tea and a talk about native bees from Len Kann. 

 

4. SUPPORT 

The Peaks to Points Festival was developed and realised 

through many partnerships within the community, 

government and business. 

PARTNERS AND SPONSORS 

Major Partner – Brisbane City Council 

Sponsors 

 Brisbane Market Place 

 Ipswich City Council 

 Lend Lease 

Media Partners 

 Bmag 

 Channel 7 

 4 ZZZ 

GOVERNMENT SUPPORT 

State and Federal Government members and Councillors 

from Brisbane City Council, Logan City Council, and 

Ipswich City Council supported the Festival and attended 
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a number of events. The Oxley Creek Catchment 

Association and other organisers of events appreciate 

the advertising and photocopying support provided by 

local councillors. 

State Government support was also provided by the 

Department of Housing and Public Works, the managers 

of the Oxley Creek Common. 

The Federal Government supported the Festival through 

the involvement of the Department of Defence. 

5. FESTIVAL MANAGEMENT 

Lynn Whitfield (Chair) OCCA 

Anne Clarke OCCA 

A Festival Manager and Marketing Manager were 

engaged to help develop the program and promote 

Festival events and activities. 

Festival management was provided by Wendy Lacey, 

Emily Bennett and Kate Lacey at Team Lacey 

Consultancy, with Rachel Grant PR providing marketing 

and publicity support. 

Oxley Creek Catchment Association staff and 

volunteers provided organisational support, in 

particular Phil Gunasekara, Chris Jensen, Susan 

Hodgson, Larissa Mar Fan, David Kent, Trevor 

Armstrong, Beryl Roberts, Karen Toms, Amelia Mack, 

Carole Bristow, Sam Franklin, Luke Nuttall, Dave 

Whitfield and Richard Whitfield.  

Oxley Creek Catchment Association is very grateful to 

all the volunteers who supported the overall 

coordination of the Festival Family Day helping out with 

traffic management, site management and general 

information duties, and who also came to many events. 

An estimated 300 volunteers were involved with the 

Festival events and on Family Day.  

6. BUDGET 

The 2016 Festival attracted total funding of $84,570 

through a grant from Brisbane City Council ($74,000), 

sponsorship ($9,500) and income ($1,070). All was 

expended on events, activities and Festival 

management, publicity and administration.  

The generous contribution of Brisbane City Council as 

the major funding source, is gratefully acknowledged. 

As always, the Peaks to Points Festival depends on 

additional funding from sponsorship to support the 

events and activities. The funding and in-kind 

contributions of additional Festival sponsors – Ipswich 

City Council, Brisbane MarketPlace, Lend Lease, Channel 

7, Bmag, and 4 ZZZ, and supporters – Department of 

Defence, and Queensland Urban Utilities are also 

gratefully acknowledged. 

7. MARKETING AND PROMOTION 

The marketing and promotional strategy aimed to 

encourage Brisbane residents, particularly those on the 

southside of the Brisbane River, to attend the Festival 

Family Day and the local events and activities.   

Rachel Grant PR developed and managed the festival 

publicity campaign. The marketing and publicity plan 

was designed to gain maximum media exposure for the 

Festival through web, print, radio, and program and 

poster distribution, including social media, with minimal 

paid advertising.   

Some highlights of the marketing strategy included: 

 Channel 7 airing a ’Save the Planet’ advertisement 

featuring the Festival in the weeks leading up to the 

Festival and Family Day. 

 Extensive coverage by Bmag through advertising and 

articles in its online newsletter. 

 4ZZZ producing and airing a community service 

announcement. 

 Extensive coverage of events through the Quest 

newspaper network. 

 Promotion of festival events on the ABC 612 

morning program with Spencer Howson. 

 An extended interview about the Greenbank Military 

Training Area with OCCA’s CEO, Anne Clarke, airing 

on the 612 ABC Drive program. 

 An interview with OCCA’s President, Lynn Whitfield, 

airing on 96.5 Family Radio. 

 Inclusion of information on Festival events in a wide 

range of event, environment and tourism-focused 

websites such as Must Do Brisbane, and Weekend 

Notes. 

 Extensive promotion through the websites, 

Facebook pages and twitter accounts of the Peaks to 

Points Festival, and the Oxley Creek Catchment 

Association. 
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 An e-newsletter, Quick Peaks, was distributed to 

the festival’s database on a monthly basis and more 

frequently in the lead up to the festival. 

 

Copies of the print media generated by the Festival are 

provided in Attachment 2. 

PRINT MEDIA 

10,000 programs were printed of which 8,400 were 

distributed to suburbs around the Oxley Creek 

Common by PMP Distributors with the remainder 

distributed through shops, train stations, cafes, 

libraries, councillor offices and through the Festival 

area via the participating groups.  

4000 copies of a DL flyer advertising the Family Day 

were distributed through a variety of outlets including 

the Brisbane Markets, train stations, parks, libraries, 

cafes and childcare centres. 

200 copies of an A3 Festival poster were printed and 

distributed to catchment groups, event partners and 

sponsors and put up at local businesses, shops, 

community notice boards, cafes, libraries, and council 

ward offices.  

Some participating groups also printed their own 

flyers to distribute via letterbox drops in their local 

areas. 

Articles on specific Festival events appeared in 

newspapers and magazines including: 

 Southern Star 

 South West News 

 Springfield News 

 South East Advertiser 

 The Satellite 

 Springfield Times 

 Living in the Shires 

 Kids in the City magazine 

 Wynnum Herald 

 Courier Mail 

RADIO MEDIA 

4ZZZ was the Festival’s radio media partner and 

provided regular updates on festival activities. 612 

ABC Brisbane interviewed Ann Clarke and provided 

information on some Festival events. 

Lynn Whitfield gave an interview on 96.5 Family radio. 

All Brisbane radio stations were provided with 

information for their event diaries. 

DIGITAL MEDIA 

Promoting the festival, particularly Family Day, through 

digital channels was a core component of the 

marketing strategy in 2016 with as much funding 

dedicated to digital promotion as to the production and 

distribution of print materials.  

The digital strategy identified the Bmag, The Weekend 

Edition, and Must Do Brisbane websites and associated 
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facebook, twitter and Instagram accounts, as key 

advertising mechanisms.  

PeakstoPoints.com.au 

A new format was developed for the festival website 

(www.peakstopoints.com.au) which provided easier 

navigation for users and was more suited to listing of 

multiple events. The 2016 website included:  

 The festival program in a HTML format (events 

listed by category) as well as a PDF of the program.  

 Background information about the festival. 

 Information about the festival catchment area – its 

geography, history, flora and fauna. 

 Background information about each of the 

catchment groups with links to their websites. 

 A list of festival sponsors and partners. 

 Full integration with social media (Facebook and 

Twitter) and the ability to subscribe to the e-news. 

 Information about how individuals and 

organisations could become involved in the 

festival. 

Bmag.com.au 

As part of the media partnership with Bmag, the 

Festival received advertising through:  

 two Editor’s Choice stories in Bmag’s e-news, 

distributed to 75,000 subscribers 

 Banner ads on two e-newsletters sent to 75,000 

subscribers 

 75,000 banner advertisement impressions on 

Bmag.com.au 

 Three mentions in the ‘what’s on this weekend’ e-

newsletter sent to 75,000 subscribers 

 Two Facebook promoted posts 

 Event listings on the website 

 Social pictures on Bmag.com.au 

Bmag was also engaged to distribute an exclusive 

electronic direct mail (eDM) piece to 5,000 Bmag 

subscribers living in a radius of the Oxley Creek 

Common (pictured left). The eDM recorded an 

excellent open rate of 18.5%. 

Must Do Brisbane 

Must Do Brisbane was engaged to promote Family 

Day through its Facebook, Instagram and Twitter 

channels (112,000 combined followers). Must Do 

Brisbane also included a story about Family Day in the 

weekly newsletter, which is distributed to 24,000 

subscribers, and a feature story about Family Day on 

the very popular What’s On page.  

The Weekend Edition 

The Weekend Edition was engaged to provide a 

boosted Facebook post about Family Day to 10,000 

followers; a banner advertisement in The Event Report 

e-newsletter distributed to 12,500 subscribers; an 

expanded event guide listing; an event highlight on the 

homepage and Event Guide homepage; and inclusion in 

the Things to Do This Weekend editorial. 

Social Media 

The Festival’s Facebook page continued to increase its 

followers, with 668 people following the page, up from 

548 on 1 April 2016, at the start of the marketing 

strategy.  

In addition to the digital marketing strategies, 

promotion of the festival website 

(www.peakstopoints.com.au) was boosted to drive 

Facebook users to the website. Analysis of the 

Facebook usage found that 67% of followers are 

women, most fans are Brisbane-based with only a small 

number from Ipswich and the Gold Coast. 

Other Online Marketing 

The festival was listed on a wide range of event, 

tourism, government, community and environmental 

websites: 

 Brisbane city life.com.au  

 Totaltravel.com.au 

 Ipswich.qld.gov.au 

 Australia.shopsafe.com.au 

 Healthywaterways.org 

 Redland.qld.gov.au 

 Logan.qld.gov.au 

 Landcare.org.au 

 Pleasetakemeto.com 

 Thegreatsoutheast.com.au 

 Brisbane-australia.com 

 aroundyou.com.au 

 Theweekendedition.com.au 

 Qorf.org.au 

 annettemcfarlane.com 

 familiesmagazine.com.au 

http://www.peakstopoints.com.au/
http://www.peakstopoints.com.au/
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 stevegriffithsmoorooka.com 

 sustainablejamboree.org 

 activities4kids.com 

 bubhub.com.au 

 abc.net.au 

 whatson.com.au 

 weekendnotes.com.au 

 eventful.com 

 godo.com.au 

 visitbrisbane.com.au 

 webchild.com.au 

 Brisbanekids.com.au 

 Raywhitesherwood.com.au 

 4zzzfm.org.au 

 Bmag.com.au 

 96five.com 

 Kidsonthecoast.com.au 

 Newslocker.com 

 Oq.asn.au 

 Goduckling.com.au 

 Fightforthereef.org.au 

 Allevents.in 

 Landcarelife.com 

 Riverfoundation.org.au 

 Carindaleconnect.com.au 

Participating catchment groups were also provided 

with information about the Festival to include on their 

own websites. 

E-newsletters 

Seven editions of the festival e-newsletter “Quick 

Peaks” were distributed in the lead up to, during and 

after the festival, from April through to August (see 

attachments). The newsletter contained short, 

informative articles about upcoming events, as well as 

a message from the Festival Chairperson and a list of 

sponsors. The newsletter was distributed in HTML 

format using MailChimp. 

A number of Brisbane City Councillors supported 

events through their local e-newsletters and via their 

Twitter accounts. Their support was greatly 

appreciated. 

SIGNAGE 

Large banners featuring the Festival and Family Day, 

date and website were hung at the Brisbane Markets, 

Oxley Road roundabout, Ipswich Road, Seventeen Mile 

Rocks Road, Fairfield Road, Boundary Road, and at the 

Oxley Creek Common. 

The Brisbane City Council branding was prominent on all 

publicity materials and large signs were displayed at the 

Festival Family Day. 

SUMMARY 

Highlights for the two weeks of the Festival included: 

 A number of events attracted the biggest 

participation in the festival’s 8 year history. The tree 

planting event at Mount Gravatt attracted 115 

volunteers and the community forum on plastic 

waste at Griffith University was attended by more 

than 100 people.  

 The Festival reaching a wide audience spread across 

a large geographic area, with approximately 2000 

people attending Family Day on 31 July.  

 Excellent coverage in print and electronic media, 

with Channel 7 airing a ‘save the planet’ 

advertisement about the Festival in the week prior 

to the start of the festival, and a variation of that 

advertisement focusing on Family Day, in the week 

prior to Family Day.   

 Festival activities attracted some new members and 

volunteers for some organisations and resulted in 

additional contacts and linkages with other 

organisations. All groups are keen to participate in 

future festivals.  

8. OUTCOMES 

The Festival featured a program of events and activities 

devised to highlight and raise awareness of issues 

confronting Brisbane’s southside including loss and 

clearing of vegetation, poor water quality and increases 

in pest species in the catchment. Activities to raise 

awareness of these issues included tours of key areas, 

tree plantings in bushcare areas, seed collecting, 

platypus spotting, history walks, and guided walks in 

local conservation areas. 

The Festival Family Day featured displays from some of 

the many environmental and community groups across 

the area. 

Some 3600 people attended the 45 events and activities 

during the Festival. The majority were at the Festival 
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Family Day which is to be expected as it provided 

concentrated entertainment and activities. Smaller, 

localised events aimed to raise awareness of the local 

environment and its issues and as such would be 

expected to attract a more limited demographic. The 

following list shows the attendance numbers at each 

event. 

Platypus spotting, Greenwood Lakes 13 

Pennywort Creek restoration 5 

Flinders Peak walk 15 

Acacia Ridge history walk 5 

Indigiscapes seminar 50 

King Island walk 45 

Nature journaling, Carindale  11 

Cornerstone Living Community Garden 35 

Walking with Life – Blunder Creek 20 

Three sites restoration walk 30 

GMTA tour 23 

Pooh Corner birdwalk 10 

Oxley Sewage Treatment Plant tour 22 

Toohey Forest walk 20 

Oxley Creek Common birdwalk 11 

Mount Gravatt Reserve weeding 18 

Nature Journaling, Minnippi Parklands 9 

Spring Mountain Forest Park walk 35 

Karawatha Forest walks 65 

Oxley Men’s Shed 100 

Family picnic in the park, Graceville 25 

OCCA’s 20
th

 Anniversary celebration 50 

Whites Hill walk 25 

National Tree Day planting, Eight Mile Plains 45 

National Tree Day planting, Brassall 30 

Composting workshop 27 

Sub-tropical garden workshop 75 

Pooh Corner walk 22 

White Rock walk 12 

Rochedale Landfill tour 18 

Invasive species talk 20 

Hardings Paddock bird walk 10 

Plastics forum 100 

Native bee workshop 36 

OCCA Catchment Centre Open Day 25 

Black Swamp Bushcare weeding day 5 

Benarrawa Park Bushcare planting 10 

Pond Garden workshop 35 

Norman Creek Family Day 250 

Wellington Point – King Island Walk 12 

Greenwood Lakes bird walk 10 

Greenwood Lakes tree planting 60 

Mount Gravatt tree planting 115 

Plant a tree by the sea at Wynnum 45 

Festival Family Day 2000 

TOTAL 3587 

The Festival would not be able to take place without the 

volunteers who devote hours to organising events and 

activities and the community participants. The following 

table indicates the approximate hours spent organising 

and participating in the Festival activities such as 

plantings. It is estimated that 2350 hours were worked by 

volunteers and/or those who took part in planting 

activities. Note that some activities do not record hours 

as they were organised by council or other staff in work 

hours and did not involve volunteers. 

Platypus spotting 50 

Pennywort Creek restoration 20 

Flinders Peak walk 0 

Acacia Ridge history walk 5 

Indigiscapes seminar 10 

King Island walk 20 

Nature journaling, Carindale  10 

Cornerstone Living Community Garden 70 

Walking with Life – Blunder Creek 10 

Three sites restoration walk 15 

GMTA tour 10 

Pooh Corner birdwalk 10 

Oxley Sewage Treatment Plant tour 10 

Toohey Forest walk 5 

Oxley Creek Common birdwalk 5 

Mount Gravatt Reserve weeding 40 

Nature journaling, Minnippi Parklands 5 

Spring Mountain Forest Park walk 0 

Karawatha Forest walks 50 

Oxley Men’s Shed 10 

Family picnic in the park 10 

OCCA’s 20th Anniversary celebration 105 

Whites Hill walk 10 

National Tree Day planting, Eight Mile Plains 100 

National Tree Day planting, Brassall 100 

Composting workshop 0 

Sub-tropical garden workshop 0 
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Pooh Corner walk 20 

White Rock walk 20 

Rochedale Landfill tour 10 

Invasive species talk 10 

Hardings Paddock bird walk 5 

Plastics forum 0 

Native bee workshop 0 

OCCA Catchment Centre Open Day 10 

Black Swamp Bushcare weeding day 20 

Benarrawa Park Bushcare planting 30 

Pond Garden workshop 0 

Norman Creek Family Day 100 

Wellington Point – King Island walk 10 

Greenwood Lakes bird walk 0 

Greenwood Lakes tree planting 180 

Mount Gravatt tree planting 350 

Plant a tree by the sea at Wynnum 125 

Festival Family Day 800 

TOTAL 2350 

TESTIMONIALS 

“We have had such a great time exploring the natural 

areas around Brisbane and also meeting lots of 

interesting people.”  

“I have recently moved to a property which adjoins the 

(Spring Mountain Forest) park. I received lots of 

information on the park, its history and, as a result, the 

history of my block.” 

“Learning new information from the excellent guide 

Jimmy. Enjoying seeing an area (Spring Mountain 

Forest Park) we didn't know about and had never 

visited before. Meeting other people from and socialising 

with our extended community.” 

“Guided tour (of the Spring Mountain Forest Park) 

highlighted history and environment. Great exercise!” 

“Thanks for opportunity to plant and learn about 

BushCare.” 
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THANK YOU 
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ATTACHMENT 1: FESTIVAL PROGRAM  

 

 

  



 

Peaks to Points Festival 2016    17 

 

ATTACHMENT 2: PRINT MEDIA 

 

ATTACHMENT ONE – MEDIA COVERAGE for PEAKS TO POINTS 2016 
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Southern Star 29 June 2016 
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South West News 29 June 2016 

Kids in the City Magazine, July 2016 
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Southern Star 6 July 2016 
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Springfield News 

6 July 2016 

South West News 

6 July 2016 
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South East Advertiser 6 July 2016 

South West News 13 July 2016 
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South West News 13 July 2016 

South West News 13 July 2016 

Below - South East Advertiser 

13 July 2016 
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Southern 

Star 13 July 

2016 

The Satellite 

13 July 2016 
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 ABC website, 15 July 2016 
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Courier Mail Weekend Extra 15 July 

2016 
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South West News 

20 July 2016 
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South East Advertiser 20 July 2016 
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Above - Wynnum Herald 20 July 2016 
Below left and right – 

Southern Star 20 July 

2016 
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 South East Advertiser 25 July 2016 
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Above - South East Advertiser 25 July 2016 

South West News 27 July 2016 

Southern Star 

27 July 2016 
South West 

News 27 July 

2016 
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Bmag, 27 July 2016 
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Courier Mail Weekend Extra 29 July 

2016 
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Southern Star 10 August 2016 
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South West News 10 August 2016 


